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1 OVERVIEW 

1.1 INTRODUCTION 

This document is a deliverable of the Business Strategy Task Group, within the Industrial Internet 
/ƻƴǎƻǊǘƛǳƳΩǎ όLL/ύ .ǳǎƛƴŜǎǎ {ǘǊŀǘŜƎȅ ŀƴŘ {ƻƭǳǘƛƻƴ [ƛŦŜŎȅŎƭŜ ό.SSL) Working Group. 

It provides a high-level identification and analysis of issues that an enterprise will need to address 
in exploiting Industrial Internet of Things (IIoT) concepts for commercial (or other) gain.  

1.2 PURPOSE 

Because uncertainly and flux characterize much of the IIoT market, the primary objective is to act 
as a reference document for any enterprise planning to engage with IIoT concepts. The adoption 
of frameworks and concepts documented herein accelerate gain by de-risking any decision to 
deploy IIoT technologies. Accordingly, this document provides a single-source compendium of 
the issues and challenges to consider before deployment of IIoT initiatives. 

The secondary objective is to be a touchstone reference document that defines the scope of work 
and remit for the Business Strategy Task Group. 

1.3 SCOPE 

Of necessity, the scope of this document is wide ranging and high level. Subsequent documents 
to be published by the Industrial Internet Consortium over the coming months will build on this 
document incrementally. Specifically, they are likely to take one of two forms: 

Detailed documents that unpick and analyze major business strategy to provide greater insight 
into topics identified within the scope of this document, while being consistent with the overall 
approach and framework. 

Action-oriented documents that highlight 'ƴŜȄǘ ǎǘŜǇǎΩ ŦƻǊ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ŎƻƴǎƛŘŜǊƛƴƎ ŘŜǇƭoying IIoT 
initiatives that build on the broader analysis here and in subsequent detailed publications. 

1.4 STRUCTURE 

While IIoT projects are in many ways quite similar to traditional systems integration projects, 
there are significant differences. We emphasize those differences here, including sections on: 

¶ Market context, 

¶ IIoT strategy, 

¶ IIoT business model innovation and 

¶ IIoT foundational capabilities. 
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1.5 AUDIENCE 

The two prime audiences for this document are CxOs (or equivalent) actively engaged in 
specifying and deploying IIoT initiatives and CxO staff (or equivalent) in the early stages of 
considering the deployment of IIoT initiatives. 

Subsequent publications may be more suitable for CxOs (or equivalent) that are in the early 
stages of contemplating IIoT initiatives, or other senior managers who may benefit from a more 
comprehensive analysis of pertinent issues. 

1.6 USE 

The document sets out a robust approach applicable for any company seeking to engage in IIoT. 
Lǘ ƛǎ ŀ ŎƻƳǇǊŜƘŜƴǎƛǾŜ ŀƴŘ ǊŜƭŀǘƛǾŜƭȅ ΨƘŜŀǾȅΩ ŀǇǇǊƻŀŎƘ ǎƛƴŎŜ ǿŜ ƘŀǾŜ ǘŀƪŜƴ ǘƘŜ ǾƛŜǿ ǘƘŀǘ ƛǘ ƛǎ 
preferable to present a more-or-ƭŜǎǎ ŎƻƳǇƭŜǘŜ ǾƛŜǿ ƻŦ ΨōŜǎǘ ǇǊŀŎǘƛŎŜΩ ŀƴŘ ǎƻ ŀƭƭƻǿ ǘƘŜ ǊŜŀŘŜǊ to 
draw inspiration from collective thinking among IIC membership. 

Clearly, any executive drawing from this document is ŦǊŜŜ ǘƻ ŀŘƻǇǘ ŀƴ ŀǇǇǊƻǇǊƛŀǘŜ ΨƭƛƎƘǘŜǊ ǘƻǳŎƘΩ 
or existing internal project model, especially within smaller companies. Alternatively, and 
particularly in the case of larger companies, a range of project support processes will already be 
in place and the approach documented herein should be used to inspire the enhancement of 
existing infrastructures in order to efficiently address the IIoT opportunity. 

Many of the techniques and approaches discussed in this document are also applicable to 
consumer IoT1 initiatives and, where relevant, we welcome the application of IIoT concepts in 
consumer IoT environments. 

1.7 TERMS & DEFINITIONS 

This document introduces no significant new terms or definitions  

1.8 SYMBOLS 

This document introduces no significant new symbols  

1.9 CONVENTIONS 

Given that the document is non-ƴƻǊƳŀǘƛǾŜΣ ŀƭƭ ΨƳǳǎǘΩΣ ΨƳŀȅΩ ŀƴŘ ΨǎƘƻǳƭŘΩ ǎǘŀǘŜƳŜƴǘǎ ŀǊŜ ǘƻ ōŜ 
interpreted as English language and not as in RFC 2119. 

1.9.1 TYPOGRAPHICAL AND LINGUISTIC CONVENTIONS AND STYLE 

Terms that require definition are rendered in italics. (As the usage immediately preceding 
demonstrates, italics may also be used as example, or for emphasis.) 

                                                      
1 Consumer IoT generally differs from industrial IoT due to the contrasting levels of emphasis typically 
placed on security, quality, cost and quality of service in these two environments. 
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Generally, only the first use of the term is italicized. However, when a term can be read in its 
usual English language mode, the first use of the term may be italicized as the discussion becomes 
ǘŜŎƘƴƛŎŀƭΦ Lƴ ǘƘŜ ŦƛǊǎǘ ŜȄŀƳǇƭŜ ōŜƭƻǿΣ άǎŀŦŜǘȅέ ŀƴŘ άǎŜŎǳǊƛǘȅέ ŀǊŜ ǳǎŜŘ ƛƴŦƻǊƳŀƭƭȅΦ Lƴ the second, 
it introduces a definition. 

Example 1Υ ά!ƳƻƴƎ ǘƘŜ ƪŜȅ ǎȅǎǘŜƳ ŎƘŀǊŀŎǘŜǊƛǎǘƛŎǎ ǘƘŀǘ Ƴǳǎǘ ōŜ ŎƻƴǎƛŘŜǊŜŘΣ ǎŀŦŜǘȅ ƛǎ 
ǇŜǊƘŀǇǎ ǘƘŜ Ƴƻǎǘ ƛƳǇƻǊǘŀƴǘΣ ŦƻƭƭƻǿŜŘ ōȅ ǎŜŎǳǊƛǘȅΦέ 

Example 2Υ άSafety is the condition of the system operating without causing unacceptable 
risk of physical injury or damage to the health of people, either directly, or indirectly as a 
ǊŜǎǳƭǘ ƻŦ ŘŀƳŀƎŜ ǘƻ ǇǊƻǇŜǊǘȅ ƻǊ ǘƻ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘΦέ 

1.10 RELATIONSHIP WITH OTHER IIC DOCUMENTS 

This document fits in the IIC Technical Publication Organization, see Figure 1-1. 

   
Figure 1-1: IIC Technical Publication Organization 
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2 EXECUTIVE SUMMARY 

The Industrial Internet of Things will create massive new opportunities across all lines of business, 
with the potential to generate trillions of dollars in economic value.  

Much like the advent of the commercial internet, the IIoT is set to transform virtually every 
existing business model and vertical industry, creating new threats and opportunities for all 
players. Access to new data sources and analytics tools, all on a previously unimagined scale, will 
define the contours of the corporate IIoT roadmap. 

Enterprises will need to broaden their overall market approach, adapting business and 
operational models through the integration of Information Technology (IT), Operational 
Technology (OT) and customer-outreach platforms. IIoT solutions will unify disparate 
organizational elements, processes and information sources, which will in turn enhance how 
goods and services are developed and delivered. In addition, IIoT solutions will increase the 
variety of business channels available to enterprises, creating more opportunity to add customer 
value and deliver wider societal benefits. 

However, current expectations among businesses that stand to benefit from these opportunities 
are more guarded. Many leadership teams are unsure of what exactly IIoT means, how it differs 
from the competitive dynamics of the past and how to define new business strategies. They are 
beginning to recognize that the competitive landscape is changing in ways they do not fully 
understand, and that collaboration and mastery of new skills, such as those within IIoT, will be 
essential to business success. An organized, disciplined approach to moving forward with IIoT is 
essential to that success. 

Firstly, businesses need to define their IIoT strategy and goals. Doing so will determine how 
quickly they need to move and how they balance the risks associated with market leadership 
against the risks for followers and late adopters.  

No single enterprise will possess the full range of skills required to address the challenges 
associated with IIoT. As a result, effective IIoT strategies will necessarily involve some degree of 
participation in alliances and business partnerships. Many enterprises will participate in multiple 
IIoT applications, making it necessary to formalize IIoT portfolio management and place 
initiatives in the context of a corporate roadmap and budgeting process. 

Secondly, businesses need a structured framework to target and select the right IIoT 
opportunities. A framework for determining beneficial opportunities comprises four stages: 

Opportunity ideation identifies IIoT application opportunities through an iterative process, 
motivated by two drivers: using IIoT technologies to optimize current products, services and 
business operations, and; launching solutions based on innovative business models. Success in 
IIoT requires addressing both elements. 

Opportunity preparation details the ideas the business determines are worth pursuing. The aim 
is to analyze and document them in detail to sharpen focus, derive underlying assumptions and 
assign actions to various team members to validate these assumptions. 
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Opportunity evaluation develops an acceptable business case and implementation risk profile. 
This step considers adapting investment decisions to handle a first wave of IIoT applications, 
followed by a flow of second- and subsequent-generation application opportunities. 

Opportunity initiation addresses the challenge of structuring internal execution capabilities in a 
way that allows deploying IIoT hardware, and software and service delivery specialists as 
effectively as possible. This stage considers takes account of the cultural implications of 
multidisciplinary project teams. 

This overall process of transitioning from strategy and IIoT project selection to execution rests on 
two foundational elements: an IIoT Center of Excellence (CoE) and an IIoT platform. 

Businesses will find LLƻ¢ ŎƻƴŎŜǇǘǎ ŘƛŦŦŜǊŜƴǘ ŦǊƻƳ ΨōǳǎƛƴŜǎǎ ŀǎ ǳǎǳŀƭΩ ŀŎǘƛǾƛǘƛŜǎ, forcing them to 
make use of new pools of expertise. To do this, some enterprises may augment internal skills 
with IIoT partner ecosystems formed by large industrial players. Others will see value in 
establishing their own COE to leverage expertise across multiple applications and business units, 
apply consistent change-management techniques, evaluate implementation projects both 
internally and among competitors and implement best practices. 

The second element of the implementation framework is to acquire an IIoT platform capability. 
This corresponds to the technical systems that provide the enabling services necessary to deliver 
IIoT applications. Examples of such services include connectivity management, device 
management and IIoT application enablement. 

Not all enterprises can justify the level of commitment in dedicated personnel and investment to 
own their own IIoT platform. Many will share infrastructure to benefit from economies of scale. 
Over time, enterprises will share application-enabler resources and data with the aim of driving 
IIoT service innovation through economies of scope. Technology and standardization choices play 
a greater role in IIoT platform selection where enterprises are making strategic investments as 
distinct from experimental or pilot evaluations. 
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Figure 2-1: IIC framework for identification and deployment of IIoT solutions 

The IIoT innovation framework and elements described later will help companies to generate the 
maximum possible benefit from IIoT concepts. 
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3 MARKET CONTEXT 

This section discusses the market drivers and opportunities presented 
by IIoT and the factors influencing them. It also explores business 
model transformation and the important intersection between IT and 
OT. 

 

3.1 THE OPPORTUNITY FOR THE INDUSTRIAL IOT 

IIoT is reshaping virtually every existing business model and vertical industry, and is creating 
significant new opportunities across all markets. 

The promise of access to new and unified data sources in the IIoT age will require a platform for 
improved decision-making by humans and machines. This data will come from a wide variety of 
sources, including traditional internal business sources, IT and related systems, sensors, devices 
connected to the internet, external social media sources, and other structured and unstructured 
data elements such as audio, video and digital images. 

Bringing these sources together for analysis within the context of IIoT will provide a basis for 
more comprehensive business monitoring, insight and control, while also increasing efficiency.  

Beyond business processes, IIoT has the potential to have a positive impact on society and human 
welfare. It will open up new opportunities for jobs and training, and new avenues for businesses 
by adding capabilities and revenue streams not previously considered within a given market. 

3.1.1 BUSINESS AND MARKET DRIVERS 

There are a number of internal and external business factors driving organizations toward IIoT 
adoption. These include: 

¶ competitive pressures forcing accelerated planning and time to market, 

¶ continuous reevaluation of business models, value chains and commercial relationships,  

¶ accelerated Insight, adjustment and optimization of current operations,  

¶ creation of additional and new value by the business and 

¶ potential for societal benefit. 

To stay competitive in markets where disruption and change occur quickly, enterprises must 
continually review and optimize their business strategy, planning and operational models. They 
must look for ways to compete within existing markets and create new market playing fields. 

Doing so requires access to internal and external data sources that can better inform these 
decisions. These data will come from connected devices, traditional data sources, social media 
and more. 

It is no longer enough to know how well operations performed last week; insight requires a view 
into past activities, real-time adjustments to make determinations and corrections now, and 
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predictive analysis to model future conditions. This past-present-future analytics approach will 
increasingly become a priority and competitive advantage across all elements of a business. 

In this accelerated and competitive environment, the ability to enhance and create new customer 
value becomes key. Within any product or service, whether a website, a smartphone app, or a 
heart monitor, or factory floor device, cost and functionality must balance with customer 
sentiment and experience. This creates a situation in which enterprises must constantly look for 
ways to adapt business and operational models in real time, and to modify and add value to their 
products, services and customer experiences. Enterprises need to continuously aim to 
differentiate their offerings in existing markets and identify untapped opportunities in new 
markets. 

This new environment also provides a plethora of opportunities for startups and small businesses 
that will have the potential to integrate into the production domains of large companies in a 
more agile way. 

3.1.2 SOCIETAL DRIVERS 

While the perceived value of IIoT relates primarily to business and operational optimization, it 
also has the potential to influence and impact society in a profound and positive way, including: 

¶ creating new jobs and job markets, 

¶ shortening time for and improving human and machine decisions, 

¶ generating environmental benefits and 

¶ producing benefits for public health, safety and quality of life. 

The connected, collaborative world will lead to an almost innumerable range of connection 
points, applications, products, data sources, and software/integration needs. Due to growth in 
business startups and established enterprises, there will be an increased need for a skilled 
workforce to advance IIoT adoption. This will require the creation of new roles and skills to 
provide technical enablers and services for this new industry. 

An equally impactful benefit will come from enhanced decision-making processes, integrating 
data from internal and external sources to enable more effective and timely decisions. For 
example, in the case of a hospital, the connection and integration of bedside medical devices 
alongside traditional hospital information systems and other patient-care data could have a 
profound impact on both immediate and longer-term patient-care decisions. Similar potential for 
societal benefits exists in other industries, particularly in the context of smart cities. 

The use of IIoT and associated data in reporting, real-time analysis and predictive models will 
help improve local and global environmental conditions. This is especially true in scientific 
research and businesses directly focused on environmental resource utilization. Improvement 
may be seen using IIoT to help focus on more effective utilization and analysis of past, present 
and future conditions. These industries, as well as IIoT use cases directly related to public safety 
and health will enhance quality of life and experience. 
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3.2 THE TRANSFORMATION OF BUSINESS MODELS WITH THE INDUSTRIAL IOT 

IIoT is set to transform business models in all markets in broadly similar ways: 

¶ extending the overall business model and market approach with customers to 
incorporate new value-generating elements, 

¶ providing a basis for unifying disparate internal organizational elements, processes and 
information, 

¶ enhancing the development and production of goods and services and 

¶ increasing the variety of avenues for enhancing customer value and experience. 

3.2.1 GENERAL BUSINESS MODEL AND MARKET TRANSFORMATION 

Many current business models place strong emphasis on the effectiveness of internal production 
processes. The focus of these models will broaden considerably in the IIoT world to include more 
emphasis on customer relationship and value creation. 

In the IIoT age, business models must still take account of traditional internal elements while 
simultaneously transforming themselves to take advantage of the new spectrum of possibilities. 
IIoT will affect operations, product development, marketing and the overall business value chain. 
Business models must adapt to accommodate and take advantage of these changes. 

Beyond this more general development, a significant opportunity exists for technology 
developers to expand their business models into new markets, where they will function as IIoT 
enablers. Offering their products and technologies for use as stand-alone or embedded elements 
within other systems will open up new avenues for product distribution. These technologies may 
include software, devices, sensors or mechanical elements. This opportunity also exists for 
providers that offer services rather than products alone. 

Enterprises that shift their business model as suggested here will realize increased market value 
from the deployment of IIoT concepts, provide greater value to their customers, become more 
agile and provide differentiating value to their customer base. Businesses that do not take 
advantage of IIoT will risk quickly losing market share to competitors that embrace it. 

3.2.2 UNIFICATION OF DISPARATE BUSINESS ELEMENTS 

Depending on the markeǘ ǎŜƎƳŜƴǘΣ ǘƘŜ ƴŜǿ ΨŦŀŎǘƻǊȅ ŦƭƻƻǊΩ Ŏŀƴ ōŜ ŀƭƳƻǎǘ ŀƴȅǘƘƛƴƎΥ ŀƴ 
equipment-manufacturing plant, department store, airplane or even a hospital room. Any one of 
these locations has the potential to produce a massive amount of data. In contrast to today, IIoT 
will provide the opportunity to connect different parts of a business and unify its data, from 
device to IT. This integration can lead to improved analytics and improved human and machine 
decisions. Bringing these disparate sources together will require a new paradigm of how 
organizational elements operate together. 

New business models will have to take data connection, collection and analytics into account. 
They must also consider the implications of bringing together data sources across all levels of the 
organization (including from outside of the organization), where analytical capability needs to 
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reside (at machine level, at the edge, or in IT), the security of systems, resources, and data, and 
likely changes to business organization models or operational processes. 

These elements will evolve over time, which means that enterprises implementing IIoT 
methodologies must put governance structures in place that factor in the IIoT impact across the 
entire business. This system of governance must focus on determining the value of IIoT within 
the enterprise at strategic and operational levels, and ensure a consistent implementation 
approach in affected areas. See section 6.1.6 for additional discussion of this topic. 

3.2.3 ENHANCED DEVELOPMENT AND PRODUCTION 

To ensure the continued evolution of its product and service offerings, and strengthen its 
competitive position, an enterprise must gain an understanding of customer needs, market 
needs and usage behavior. Today, in all market segments, this cycle has accelerated. Enterprises 
must transform their business models to reflect the way in which IIoT will enhance product 
development and production processes. 

Within service industries, a combination of connected devices, data collection from numerous 
sources, and analytics will provide business insight into areas not previously considered. In the 
railroad industry, for example, the monitoring of railroad track and train conditions, signals, 
customer travel patterns and fuel consumption can produce insights that enable new or 
improved service offerings, enhanced safety and more efficient operations. Incorporating this 
potential into the business model help enterprises develop new services. 

In manufacturing environments, the collection and analysis of data from connected internal 
devices and internal systems, and the integration of these sources, can provide similar insight to 
increase production efficiency and operational effectiveness. This is especially true in combining 
manufacturing data from connected devices with business data (from sales, services, or supply 
chain contexts, for example) to provide real-time and historical insight. Factoring this back into 
operations, whether historical, real-time or predictive, helps optimize production. 

3.2.4 INCREASING CUSTOMER VALUE 

While many advantages of IIoT solutions relate to enhancing operational efficiency and enabling 
new product development, a significant transformational value of IIoT lies in gaining insight that 
will improve overall consumer value in terms of service and product usage and overall customer 
experience. Those companies looking to implement IIoT projects should consider both the 
operational benefits and strategic value such projects bring to their business. This requires 
thinking outside the operational context into a view of the business and its exposure to the 
customer. 

As an example, consider an application on a tractor. Operationally, sensors could provide 
information to optimize operations. Coupling in data from external sources (such as weather, 
sensor data from fields, predictive yield calculations, infestation, pricing, data from local farmers) 
can each ŀŘŘ ǾŀƭǳŜΦ ¢ƘŜ ŎƻƳōƛƴŀǘƛƻƴ ŎƻǳƭŘ ŜƴƘŀƴŎŜ ǘƘŜ ŦŀǊƳŜǊΩǎ ōǳǎƛƴŜǎǎ ŀƴŘ ƻǇŜǊŀǘƛƻƴǎ ƎƛǾƛƴƎ 
a more complete and even predictive picture of how, when, what the farmer does for planting, 
harvesting, impacting the environment and other farm activities. 
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This same potential for operational and added value in business products, services and customer 
experience exists for all market segments and industries. 

3.3 OPPORTUNITY AT THE IT/OT INTERSECTION 

IIoT is creating the potential benefit from the connection and integration of data from 
information technology (IT) systems and the data center with data from operational technology 
(OT) on the factory floor and connected devices. The IT side of business focuses on resources that 
process data for business-related functions such as payroll, databases, customer access, various 
business analysis, reporting tools, and inventory. The OT side targets systems and elements that 
build, execute, control, and monitor industrial or service processes. 

!ǘ ǇǊŜǎŜƴǘΣ ƻǇŜǊŀǘƛƴƎ ƳƻŘŜƭǎ ŦƻǊ Ƴŀƴȅ ƭŀǊƎŜǊ ΨǘǊŀŘƛǘƛƻƴŀƭΩ ƛƴŘǳǎǘǊƛŀƭ ŜƴǘŜǊǇǊƛǎŜǎ ƛƴŎƭǳŘŜ ŀǘ ƭŜŀǎǘ 
some IT and OT assets. As the IIoT becomes more prevalent, the intersection of these elements 
has the potential for both disruption and benefit within the enterprise. 

While there is generally some integration between the IT and OT domains in most companies, 
the degree of integration varies considerably by market segment. Many enterprises have 
different processes, organizational structures and systems in place for each domain. Much of the 
integration between the two is manual, loosely connected, or in silos. 

With IIoT comes a significant opportunity, and a necessity, to bring these two operating worlds 
together to the benefit of the entire business model. Indeed, the intersection between these two 
domains and the potential for data integration across the business is one of the most significant 
motivations and benefits of IIoT adoption. 

3.3.1 THE NEW INTERSECTION AND OPPORTUNITY POINT 

Until the advent of IIoT, there was limited collaboration or cross-linkage between the disciplines 
of IT and OT, as Figure 3-1 ƛƭƭǳǎǘǊŀǘŜǎΦ {ǳŎƘ ΨislandǎΩ ƻŦ ŜȄŜŎǳǘƛƻƴ ŦƻǎǘŜǊŜŘ ƻǊƎŀƴƛȊŀǘƛƻnal models 
that, while individually effective, caused IT and OT to operate in relatively independent ways. 
This is partly because IT and OT require different processes, systems, and measures, and even a 
ŘƛŦŦŜǊŜƴǘ ƻǇŜǊŀǘƛƻƴŀƭ ΨƭŀƴƎǳŀƎŜΦΩ 

The net impact of this situation has been the inability to make use of broader business insight 
and learning to benefit production operations. Likewise, IT saw limited benefit from physical-
world and real-time analysis or trends that might increase business insight and allow for faster 
adjustment of business models (further insight into this can be found in the IIC Reference 
Architecture or IIRA [IIC1]Σ ǎŜŎǘƛƻƴ ŜƴǘƛǘƭŜŘ ΨCǳƴŎǘƛƻƴŀƭ !ǇǇǊƻŀŎƘΩύΦ 
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Figure 3-1: Current IT/OT state and transformation potential 

In the IIoT space, there is a significant business and operational opportunity to be explored in the 
intersection between the IT and OT silos. While the two domains can continue to operate as 
separate entities, enhanced integration of operational and business data, historical, real-time 
and predictive analytics, control, interaction, and insight may lead to more integrated IT and OT 
infrastructures, yielding benefits both vertically within both domains and horizontally across the 
entire organization. 

As an example, consider an airline whose IT department manages the business systems 
(reservations, administration, planning systems, inventory, etc.), while the OT department 
manages processes for ground-based and in-flight monitoring and operations. 

During each flight, an aircraft generates extensive amounts of data. Using these data in flight can 
help operate the aircraft more safely and efficiently. Summary data from the aircraftτcombined 
with ground-based maintenance data and even external information such as weather dataτ
ŎƻǳƭŘ ŜƴŀōƭŜ ǘƘŜ ŀƛǊƭƛƴŜΩǎ L¢ ŘŜǇŀǊǘƳŜƴǘ ǘƻ ŎǊŜŀǘŜ better predictive maintenance and flight 
analysis. Over time, this would help to optimize the business, reduce costs, create new customer 
value and enhance operational safety. 

Likewise, summary data from predictive, optimization, and business analyses can impact real 
time activities of the pilots and crew who are operating the aircraft. This data, when coupled with 
onboard aggregation and analysis, offers an opportunity to improve the safety and profitability 
of operations and to provide an enhanced customer experience. 

The goal of IIoT in this context is not simply to enable connectivity, but to provide access to data 
and create information assets that provide value across the enterprise from both business and 
operational perspectives. These information assets will serve to enhance current operations and 
business outcomes, and will open up new opportunities that were not previously possible. 
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Such opportunities are not limited to a B2B context alone: B2C propositions will lead to increased 
benefits for consumers, and B2B2C solutions have additional potential to transform value chains. 

3.3.2 HARNESSING OPPORTUNITIES AT THE IT/OT BOUNDARY 

Beyond the technical integration of IT and OT elements (e.g. connection, data source integration), 
the central strategic challenge for companies will be to combine and gather insight from data 
across all aspects of the enterprise to make informed and integrated business and operational 
decisions, whether in real-time or predictively. 

An organization studying the integration of the IT and OT environments needs to study both how 
data will be analyzed and where it should be analyzed (at the cloud, in a private data center, or 
closer to OT assets) in both raw and more refined forms. 

To harness this opportunity, companies will need an ordered governance approach to planning 
and connecting all elements of data and analysis gained across the business. This governance 
must consider IT and OT operational objectives, overall business and market strategy, physical 
systems, connectivity and utilization of insights gained from, and back into, both elements. See 
further detail in section 6.1.6.  
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4 INDUSTRIAL IOT STRATEGY 

An enterprise must define its vision and overall IIoT strategy before 
embarking on an IIoT journey. Are the motivations for engaging in the 
IIoT purely economic, or are there broader imperative in terms of 
societal benefits (in the case of smart cities applications, for example)? 
What is the overall market and competitive environment in which the 
enterprise plans to engage? How is this likely to change in the coming 

years? 

The strategy should reflect the extent to which the enterprise it plans to shift toward IIoT and the 
speed at which this shift is to take place. Should the enterprise become a pioneer and attempt 
to gain rapid market share, accepting a higher risk of failure? Or should it become a follower, only 
implementing a new IIoT solution if certain that its customers will accept it and buy into its new 
product or service? Some enterprises regard IIoT as just one of several important paradigm shifts 
occurring today, and are willing to invest only limited resources in IIoT adoption. Others see it as 
the paradigm shift of the next decade, and have already invested significantly in IIoT programs 
and established far-reaching internal change-management processes. Each strategy must set out 
a vision, goals, and guiding principles appropriate to the ŜƴǘŜǊǇǊƛǎŜΩǎ viewpoint to shape its 
overall approach to IIoT. 

When the strategy is perceived to be important, or its effects likely to be wide ranging, it can be 
ōŜƴŜŦƛŎƛŀƭ ǘƻ ŀǇǇƻƛƴǘ ŀ ǎŜƴƛƻǊ ǎǘŀƪŜƘƻƭŘŜǊ ŦǊƻƳ ǿƛǘƘƛƴ ǘƘŜ ŜƴǘŜǊǇǊƛǎŜΩǎ ƳŀƴŀƎŜƳŜƴǘ ǘŜŀƳ ǘƻ ƭŜŀd 
and coordinate IIoT initiatives across the enterprise. This approach can ensure consistency 
between different IIoT initiatives and minimize the chances of pursuing conflicting goals or 
investing in less-than-optimal supporting infrastructure. Areas within which the senior 
ǎǘŀƪŜƘƻƭŘŜǊ ŎƻǳƭŘ ŦŀŎƛƭƛǘŀǘŜ ŎƻƘŜǎƛƻƴ ƛƴŎƭǳŘŜ ǘƘŜ ƳŀƴŀƎŜƳŜƴǘ ǘŜŀƳΩǎ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ƳŀǊƪŜǘ 
potential and approaches to new technologies and standards. The stakeholder would also help 
to define corporate strategy with regard to alliances and partnerships, as well as overall 
governance frameworks that apply to IIoT initiatives. 

Enterprises will also need to define an appropriate guiding set of principles for collaborating with 
partners and working within the overall IIoT ecosystem. In parallel, they will need to identify, at 
a high level, the capabilities that they are likely to need to engage in IIoT projects. 

Adopting a well-defined and clear approach to IIoT and appointing a dedicated leader to navigate 
the IIoT journey on their behalf, enterprises will significantly improve their chances of achieving 
successful outcomes. 

4.1 INITIATING THE INDUSTRIAL IOT JOURNEY 

Although the IIoT journey resembles the traditional planning and implementation approaches 
seen in IT and machine-to-machine (M2M) projects in a number of ways, one important 
difference is the emphasis placed on adding IIoT concepts to the strategic agenda (a change-
management effort) and on establishing partnerships (need for a collaborative approach).  
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The recommended approach is first to include IIoT as an item on executive-level agendas. The 
move to adopt IIoT technologies is a CxO-driven initiative, not merely another IT or product 
development project. It will significantly transform the nature of the businessτeither by 
improving operational processes by means of new insights, by enabling new business models 
based on real-time data, or by delivering new customer experiences and engagement models 
through connected devices and services. 

The ŦƛǊǎǘ ǉǳŜǎǘƛƻƴǎ ǘƻ ŀƴǎǿŜǊ ŀǊŜΣ ΨIƻǿ ŎƻƳǇŜƭƭing to our business is the IIoT hype? Is this really 
the single most important disruptive force set to change our business in the coming years? Or is 
ƛǘ Ƨǳǎǘ ƻƴŜ ƻŦ ǎŜǾŜǊŀƭ ŎƘŀƴƎŜ ŀǊŜŀǎΣ ƻǊ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘΩǎ ƴƻǘ ǊŜƭŜǾŀƴǘ ǘƻ ƻǳǊ ōǳǎƛƴŜǎǎ ŀǘ ŀƭƭΚΩ  

In a large, highly diversified organization, the answer to these questions may differ from one 
ōǳǎƛƴŜǎǎ ǎŜƎƳŜƴǘ ǘƻ ǘƘŜ ƴŜȄǘΦ ²ƘŀǘΩǎ ƳƻǊŜΣ ƛǘ Ƴŀȅ ƴƻǘ ǊŜƭŀǘŜ ŜȄǇƭƛŎƛǘƭȅ ǘƻ ǘƘŜ LLƻ¢Φ CƻǊ ŀƴ 
automotive h9aΣ ǘƘŜ ǉǳŜǎǘƛƻƴ ƳƛƎƘǘ ƛƴǎǘŜŀŘ ōŜΣ ΨIƻǿ ƛƳǇƻǊǘŀƴǘ ǿƛƭƭ ǘƘŜ ŎƻƴƴŜŎǘŜd vehicle be 
ǘƻ ƳŜΣ ŀƴŘ ǿƘŜƴ ǿƛƭƭ ƛǘ ƛƳǇŀŎǘ Ƴȅ ōǳǎƛƴŜǎǎΚΩ !ƴ ƛƴŘǳǎǘǊƛŀƭ ŜǉǳƛǇƳŜƴǘ ŎƻƳǇŀƴȅ ƭƻƻƪƛƴƎ ǘƻ ŘŜǎƛƎƴ 
ƴŜǿ ǇǊƻŘǳŎǘǎ ǿƛǘƘ ƛƴǘŜƎǊŀǘŜŘ ǎŜǊǾƛŎŜǎ ƳƛƎƘǘ ŀǎƪΣ Ψ²Ƙŀǘ ƛǎ ǘƘŜ ǎǘǊŀǘŜƎƛŎ ƛƳǇƻǊǘŀƴŎŜ ƻŦ ŎƻƴƴŜŎǘŜŘ 
devices in the context of our overall servitization ǎǘǊŀǘŜƎȅΚΩ {ƻƳŜ /9hǎ ƳƛƎƘǘ ǇǊŜŦŜǊ ǘƻ ƘƛǊŜ ŀ 
management consultancy firm to answer these questions, while others will decide this together 
with their inner management circle based on internal business knowledge and experience. 

Many large organizations will already have corporate strategy and portfolio management 
processes in place, alongside different types of CoEs and shared IT platforms. It is important to 
stress the articulation for questions outlined above, and the answers to these questions. This will 
form a solid basis from which the management team can derive a vision, goals, and guiding 
principles for its IIoT activities. 

4.2 SYSTEMATIC MANAGEMENT OF INDUSTRIAL IOT PORTFOLIO 

A particularly beneficial course of action involves implementing frameworks and processes for 
tracking IIoT projects from conception through to live operations, including validation of results, 
to ascertain whether individual IIoT projects have achieved what they set out to achieve. 

This kind of tracking should ideally include portfolio management and progress tracking, and 
budget tracking and overall roadmap. We discuss these two elements in turn. 

4.2.1 PORTFOLIO MANAGEMENT AND PROGRESS TRACKING 

Accurate IIoT project portfolio tracking is needed to support sales and marketing activities, and 
for overall business management. It is also an important input for corporate budget planning and 
iterative refinements of corporate strategy. 

As project portfolios and timelines are subject to updates and refinement as organizations 
discover barriers or restrictions to deployment, it is essential that this type of information make 
its way to some kind of corporate overview dashboard. 

The best way to achieve oversight capability is by establishing a ǘǊŀŘƛǘƛƻƴŀƭ ΨǇǊƻƎǊŀƳ ƻŦŦƛŎŜΣΩ 
supported by both technical experts (embedded in the wider business) and dedicated business 
analysts. One of its tasks is to ensure that IIoT initiatives are refined and rescheduled when 
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roadblocks or other limiting events occur, and to support the ongoing optimization of the 
strategy. Consolidating these activities into a single office assists with the spread of knowledge 
and best practices within the enterprise. 

Within large organizations, multiple IIoT business opportunities and ongoing projects may have 
to compete for resources such as developers and subject-matter experts. When implementing 
IIoT solutions, it is important to plan and track both the portfolio of opportunities and the 
underlying IoT services enabling them. 

IT capabilities will also affect business model development. In enterprises whose strategy follows 
a resource-based view that leverages specific capabilities to develop new opportunities, the IT 
roadmap will affect the assessment and further evaluation of business models. Enterprises whose 
strategy follows a more market-based view will require development of new capabilities based 
on their targeted business models. In both cases, IT portfolio managers should be included in 
business model development to ensure alignment between the various IIoT solutions. This 
guarantees that all parties share a common understanding of the business value of each solution.  

Techniques such as value-benefit analysis or the analytic hierarchy process can be applied in the 
business model evaluation phase. Both use weighted scores to evaluate how alternatives 
perform with regard to quantitative and qualitative goals. Evaluation criteria for IIoT applications 
include market potential, technological feasibility, and statutory regulations in different 
environments. For more detailed analysis of both value-benefit analysis and analytic hierarchy 
process, see Kim and Kim (2016) [SK1]. 

Portfolio management should span the entire lifecycle of IIoT solutions, with different 
management techniques required for each phase. While the techniques mentioned above are 
relevant for the business modeling phase, it is still important to track the performance of 
products and solutions once established. KPIs must be continuously tracked and adjustments 
made where necessary. 

Figure 4-1 below summarizes the central process within enterprises of identifying, selecting, and 
prioritizing IIoT opportunities and developing a roadmap with an optimized portfolio. Reassessing 
existing opportunities and identifying new ones are important elements in the process of 
continuous innovation. 
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Figure 4-1: The identification, selection, and management process for IIoT opportunities  

(Source: Machina Research, 2016) 

4.2.2 BUDGET TRACKING AND OVERALL ROADMAP 

A closely related issue is the need for budgetary tracking and overall roadmap management for 
IIoT initiatives. IIoT projects can often encounter unexpected roadblocks or limitations as they 
evolve from idea to commercial reality. This is due to three main reasons: 

¶ IIoT is new and few widely adopted standards exist, 

¶ the need to work with partners and a wider ecosystem of providers in an more way and 

¶ many IIoT applications represent radical shifts from generally accepted ways of doing 
business, and so in themselves might significantly influence end-market dynamics. 

In many cases, there is a temptation for project teams to push for increased budgets, delayed 
timeframes or reduced functionality. Any current-day IT development project is subject to the 
same kinds of stresses, but, the risk and materiality of such effects is likely to be greater in an IIoT 
environment due to its relatively nascent stage of development. 

For these reasons, it is particularly important to establish an effective budget tracking and overall 
roadmap function to ensure that IIoT projects deliver the returns that were envisaged at sign-off 
(unless these goals have subsequently changed). Such monitoring should extend through the 
project lifecycle and into the commercial deployment phase, so that the actual results achieved 
ōȅ LLƻ¢ ƛƴƛǘƛŀǘƛǾŜǎ Ŏŀƴ ōŜ ǘǊŀŎƪŜŘ ŀƴŘ ŘŜƳƻƴǎǘǊŀǘŜŘΦ !ŘŘƛǘƛƻƴŀƭƭȅΣ ŀƴȅ ΨƭŜǎǎƻƴǎ ƭŜŀǊƴŜŘΩ Ŏŀƴ ōŜ 
factored into future planning cycles. 
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! ŎƻǊƻƭƭŀǊȅ ǘƻ ǘƘƛǎ ƛǎ ǘƘŀǘ Ƴŀƴȅ ŎƻƳǇŀƴƛŜǎ Ƴŀȅ ŦƛƴŘ ƛǘ ŀŘǾŀƴǘŀƎŜƻǳǎ ǘƻ ΨǎǘŀǊǘ ǎƳŀƭƭΣΩ ǘƻ ƛƴŎǊŜŀǎŜ 
the overall level of knowledge within the organization, before tackling bigger, more complex, or 
more risky projects. This approach will effectively de-risk an overall IIoT strategy by increasing 
awareness of concepts such as the potential OT impacts of IIoT projects, data movement, storage 
and security, and the complex dynamics of collaborating to support IIoT solution deployment. 
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5 INDUSTRIAL IOT BUSINESS MODEL INNOVATION 
Once an enterprise has established an IIoT strategy and corresponding 
goals, it should put robust systems in place to actively identify, assess 
and initiate IIoT opportunities. 
 
 
 

The best approach to generating ideas and managing new opportunities includes optimization 
measures and business model innovation. We use here Alexander Osterwalder and Yves 
tƛƎƴŜǳǊΩǎ ŘŜŦƛƴƛǘƛƻƴ ƻŦ ŀ ōǳǎƛƴŜǎǎ ƳƻŘŜƭΣ ƛƴ ǿƘƛŎƘ άŀ ōǳǎƛƴŜǎǎ ƳƻŘŜƭ ŘŜŦƛƴŜǎ ǘƘŜ ǊŀǘƛƻƴŀƭŜ ƻŦ Ƙƻǿ 
ŀƴ ƻǊƎŀƴƛȊŀǘƛƻƴ ŎǊŜŀǘŜǎΣ ŘŜƭƛǾŜǊǎΣ ŀƴŘ ŎŀǇǘǳǊŜǎ ǾŀƭǳŜΦέ [AO1] 

With increased digitization, we observe a shift from linear value chains to value creation within 
a network of stakeholders, both internal and external. As a result, multiple interested parties will 
need to streamline their efforts to maximize value for the target customer and end user. It is 
ǘƘŜǊŜŦƻǊŜ ŎǊǳŎƛŀƭ ǘƻ ǘƘƛƴƪ ƛƴ ǘŜǊƳǎ ƻŦ ΨǾŀƭǳŜ ƴŜǘǿƻǊƪǎΩ ǿƘŜƴ ŘŜŦƛƴƛƴƎ ōǳǎƛƴŜǎǎ ƳƻŘŜƭǎΦ The 
following diagram illustrates the specific nature of an IIoT business model: 

 
Figure 5-1: The specific nature of IIoT business models (Source: Bosch Software Innovations, 2016) 

Because of the prominent role of IT in the IIoT, it will be even more important to close any gaps 
or adjust any misalignments that exist between business and IT groups within an organization. In 
the following sections, we will present a number of common methodologies and techniques that 
will help enterprises to align these domains. 

One approach that enterprises may find helpful when pursuing ideas and designing business 
models is the IoT Business Model Builder developed by the University of St. Gallen and Bosch 
Software Innovations [BSI1]. Although this procedure model relates to the wider IoT in general, 
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rather than the IIoT specifically, it is relevant to both types of project. The model covers the entire 
process from the initial idea through to business model evaluation, and provides a number of 
useful tools. 
 

 
Figure 5-2: IoT Business Model Builder (adapted from [BSI1]) 

This network-centric approach is based on the premise that each stakeholder contributing to the 
IoT solution has a specific business model and business case for its own organization. Any joint 
business model encompassing multiple stakeholders must unite all relevant aspects in a joint 
business case that captures the costs of each partner. The IoT Business Model Builder provides a 
list of helpful techniques for designing business models within partner networks. 

5.1 IDEATION 

Enterprises will typically identify IIoT application opportunities 
through an iterative process that starts and ends with the generation 
and refinement of ideas. Two drivers motivate this process: the first 
involves exploiting IIoT technologies to optimize production; the 
second involves the creation of solutions based on innovative business 
models. We examine each of these elements in more detail. 

IIoT applications can unlock a wide variety of benefits, including (but not limited to) the following: 

¶ cost and revenue optimization, 

¶ operational efficiency, 
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¶ real-time business insight (decision-making), 

¶ new market and customer experience improvement, 

¶ new services and 

¶ societal improvements. 

When initiating the IIoT opportunity discovery process, there are two fundamentally different 
objectives to consider: 

¶ leveraging IIoT technology for production optimization and 

¶ investigating new IIoT business model opportunities. 

Compared to product optimization, new IIoT business model opportunities are generally at an 
earlier stage and have the potential to be more disruptive to current business practices. The 
specific objectives of the enterprise in question will formulate techniques used to identify IIoT 
opportunities, as described below. 

Like all projects, IIoT projects must start with an idea. The difficulty is that the potential of the 
IIoT is vast and as not yet fully understood, meaning almost all IIoT projects are ground-breaking 
to some extent. Clear development paths to follow are not yet commonly available, and ideas 
can emerge from any part of the organization. Enterprises seeking to engage in the IIoT should 
therefore draw on as wide a pool of talent and knowledge as possible when identifying potential 
projects. For instance, analogies drawn from IIC use cases, best-practice implementations, and 
lessons learned from IIC testbeds or other enterprises might serve as good starting points. 
Benchmarks with competitors or other industries may also offer inspiration in this early phase of 
innovation. An outward view should be taken, by conducting interviews with, for example, 
industry experts, clients and suppliers.  

The overall objectives underpinning any specific IIoT initiative (whether the aim is to optimize 
production or to explore new business models) will determine which analysis techniques to 
apply. 

5.1.1 PRODUCTION OPTIMIZATION 

Where the objective is optimization, the most effective technique for idea generation is to follow 
a structured approach deriving ideas from a specific context. Examples include analyzing the 
ŜƴǘŜǊǇǊƛǎŜΩǎ ƻǾŜǊŀƭƭ value chain, value streams on the shop floor, processes and value drivers for 
important performance indicators (KPIs). Classic Business Process Management (BPM) applies 
techniques to assess the optimization potential of each idea and the process should start by 
focusing on the current portfolio of products and services provided to existing customers. 

5.1.2 NEW IIOT BUSINESS MODEL IDEATION TOOLS 

In the context of new IIoT business models, an open process for generating innovative ideas for 
IIoT solutions should draw on the potential of employees, customers and developers. 

Tools that support the idea generation process include traditional creativity methods such as 
random input (confronting the idea with random items), brainstorming (formulating ideas for 
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specific questions), brainwriting (also known as 6-3-5 method, where ideas are generated filling 
out a sheet by 6 persons, changing the sheet 3 times limiting the working time to 5 minutes). 
More IIoT-specific exercises, like confronting the idea with business model patterns involving 
άǎŜƴǎƻǊǎ ŀǎ ŀ ǎŜǊǾƛŎŜέ ƻǊ άŘƛƎƛǘŀƭƭȅ ŎƘŀǊƎŜŘ ǇǊƻŘǳŎǘǎέ ŀǊŜ ŀƭǎƻ ǿƻǊǘƘ ŎƻƴǎƛŘŜǊƛƴƎ ŀǎ ǇŀǊǘ ƻŦ ǘƘŜ 
process of identifying new opportunities [EF1]. 

The five IIoT Layers (physical thing, sensor/actuator, connectivity, analytics and, digital service) 
help determine on which specific value-creation layer the opportunity should focus. It illustrates 
the range from product focus up to digital services [EF1]. 

After formulating an initial idea, a pre-evaluation step should be carried out. Capturing the 
essence of potential ideas in a structured manner1 allows enterprises to compare and pre-
evaluate the various ideas generated.  

At this early stage, promising IIoT ideas are usually selected by means of a vote or other informal 
method that captures the consensus among the innovation teams. At a later stage, after 
developing the candidate ideas in more detail, more formalized evaluation methods can be used 
(decision support tools such as scorecards based on internal enterprise standards). 

5.2 PREPARATION 

Selected ideas should then be analyzed and documented in detail to 
sharpen focus, derive underlying assumptions (market attractiveness, 
value proposition, or technical implications, etc.), and assign actions to 
various team members to validate these assumptions. 
 
 

After describing the IIoT solution, mapping techniques should be applied to help to break down 
the value proposition into features that correspond ǘƻ ǎǘŀƪŜƘƻƭŘŜǊΩǎ ǇŜǊŎŜƛǾŜŘ ōŜƴŜŦƛǘǎΦ This is a 
highly iterative process, as the early-stage nature of IIoT dictates that some ideas will turn out to 
be less promising than expected, while other new, more innovative ideas may emerge along the 
way. Again, validating assumptions, for example by collecting early user feedback helps to 
prioritize value drivers. The targeted solution should then be described in a holistic way: 
Sketching the solution from the user´s perspective by describing the customer´s journey with all 
relevant touch points and activities delivers insights about the required capabilities (in terms of 
technology, know-how and resources). The capability assessment helps to differentiate which 
parts of value creation the focal company can perform and which parts performed by partners.  

With a number of different parties contributing to any IIoT solution (including sensor providers, 
production plants, telecommunications providers, etc.), it is crucial to involve each of these 
parties in the refinement stage of the planning cycle. These players will need to coordinate their 
efforts to create maximum value for the target group(s). 

                                                      
1 One possibility is to use the ΨIoT ShamrockΩΤ see the IoT Business Model Builder [BSI1]. 
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At this point in the process, value propositions should be devised for all relevant stakeholders in 
the value creation network. When designing a network-centric joint business model, a good 
starting point can be to document value streams and analyze potential stakeholder roles. Figure 
5-3 below illustrates a value-creation network centered on a product manufacturer. 
 

 
Figure 5-3: Value-creation network for an IIoT solution 

As the business model matures, the business roles adopted by each stakeholder become more 
apparent. In the example above, the product manufacturer acts as the business owner (the party 
coordinating the business model). Partners such as the telco operator are participants in the 
value-network and are exposed to a higher degree of risk than suppliers who deliver products or 
services under contractually predefined conditions. 

Depending on the value proposition devised for each stakeholder, different levels of engagement 
can be identified. This determines how active each stakeholder should be in the business 
modeling phase (for example, partners should be involved at an early stage, suppliers later). Each 
stakeholder has their own business model in mind and must be aware that relevant aspects need 
to be brought together with inputs from different stakeholders for the joint business model and 
business case. Data access and the potential for different network partners to share customer, 
usage and other information within the network is a key consideration. 

Coordinating such value networks comes with high transaction costs and requires a cultural shift 
within organizations toward increased openness and collaboration. Nevertheless, business 
models with a well-balanced network of partners are likely to prove more robust in the long term. 
In the future, as cross-domain IIoT solutions emerge, partnering capabilities will play an even 
greater role in achieving business success. 








































